Louisiana DECA’s Career Development Conference

2018 State Competitive Events List
	Code
	Test Code
	Individual Series Events (1 person)
	
	Code
	Test Code
	Marketing Representative Events               
(1 to 3 people)

	ACT
	F
	Accounting Applications Series
	
	ADC
	M
	Advertising Campaign Event 

	AAM
	M
	Apparel & Accessories Marketing Series
	
	FMP
	M
	Fashion Merchandising Promotion Plan Event 

	ASM
	M
	Automotive Services Marketing Series
	
	SEPP
	M
	Sports & Entertainment Promotion Plan Event 

	BFS
	F
	Business Finance Series
	
	Code
	Test Code
	Personal Financial Literacy Event

(1 person/1 role play)

	BSM
	M
	Business Services Marketing
	
	PFL
	F
	Personal Financial Literacy Event 

	ENT
	E
	Entrepreneurship Series
	
	Code
	Test Code
	Entrepreneurship Events

	FMS
	M
	Food Marketing Series
	
	
	
	

	HLM
	HT
	Hotel & Lodging Management Series
	
	EIP
	--
	Entrepreneurship Innovation Plan (1-3 people)

	HRM
	BA
	Human Resources Management Series
	
	ESB
	--
	Entrepreneurship Start-Up Business Plan (1-3 people)

	MCS
	M
	Marketing Communication Series
	
	EIB
	--
	Entrepreneurship Independent Business Plan (1-3 people)

	QSRM
	HT
	Quick Serve Restaurant Management Series
	
	Code
	Test Code
	Chapter Team Event (1 to 3 people)

	RFSM
	HT
	Restaurant & Food Service Management Series
	
	CSP
	--
	Community Service Project

	RMS
	M
	Retail Merchandising Series
	
	Code
	Test Code
	General Events—state only (1 person)

(perfect for non-coop students)

	SEM
	M
	Sports & Entertainment Marketing Series
	
	CS
	CS
	Customer Service-100 question exam with 2 role plays (state only competition)

	Code
	Test Code
	Team Decision Making Events              

(must have 2 people on a team)
	
	MEC
	
	Regional Micro-Enterprisse Credential 05-04 Student Presentation-students present their 4 required topics.  They are judged on these 4 topics, their effort at self-reflection, asking engaging questions, and appropriate language, eye contact, presentation skills and body language. (no other test; only state competition)

	BTDM
	M
	Buying & Merchandising Team Decision Making Event
	
	
	
	

	ETDM
	E
	Entrepreneurship Team Decision Making Event
	
	
	
	

	FTDM
	F
	Financial Services Team Decision Making Event
	
	MI
	--
	Marketing Internship Job Interview (individual interview and state only competition)

	HTDM
	HT
	Hospitality Services Team Decision Making Event
	
	
	
	

	MTDM
	M
	Marketing Management Team Decision Making Event
	
	Code
	Test Code
	Special General Events & State Credential Programs

	STDM
	M
	Sports & Entertainment Marketing Team Decision Making Event
	
	VD
	--
	Voting Delegate-your chapter is entitled to:

	TTDM
	HT
	Travel & Tourism Team Decision Making Event
	
	Code
	
	1 VD for 10 to 20 members

2 VDs for 21 to 30 members

	Code
	Test Code
	Principles of Business Administration Events—(1 person per event and interview; cannot have been in DECA before this year)
	
	
	
	3VDs for 31 to 40 members

	PBM
	BA
	Principles of Business Management and Administration
	
	
	
	4 VDs for 41 to 50 members
And so on (1 for each additional 10 members)

	PFN
	BA
	Principles of Finance
	
	SO
	
	State Officer (current officer)  State Officers can compete in one event only.

	PHT
	BA
	Principles of Hospitality & Tourism
	
	
	
	

	PMK
	BA
	Principles of Marketing
	
	
	
	


As a member of Louisiana DECA, a member can compete in each 1 or 2 events.  Below is the list of events which will be on Sunday and on Monday.  A member who wishes to be in 2 events can select only 1 from Sunday and 1 from Monday.  A member cannot compete in 2 events from the same column.  
	Sunday Events

(pick 1 from list below)
	
	Monday Events

(pick 1 from list below)

	TEAM DECISION MAKING EVENTS
	
	INDIVIDUAL SERIES EVENTS

	Buying & Merchandising Team Decision Making Event
	
	Accounting Applications

	Entrepreneurship Team Decision Making Event
	
	Apparel & Accessories Marketing

	Financial Services Team Decision Making Event
	
	Automotive Services Marketing Series

	Hospitality Services Team Decision Making Event
	
	Business Finance Series

	Marketing Communications Team Decision Making Event
	
	Business Services Marketing Series

	Sports & Entertainment Marketing Team Decision Making Event
	
	Entrepreneurship Series

	Travel & Tourism Team Decision Making Event
	
	Food Marketing Series

	
	
	Hotel & Lodging Management Series

	WRITTEN EVENTS
	
	Marketing Management Series

	Advertising Campaign Event 
	
	Human Resources Management Series

	Business Services Operations 
	
	Quick Serve Restaurant Management Series

	Community Service Project
	
	Restaurant & Food Service Management Series

	Fashion Merchandising Promotion Plan Event
	
	Retail Merchandising Series

	Independent Business Plan
	
	Sports & Entertainment Marketing Series

	Innovation Plan
	
	PRINCIPLES OF BUSINESS EVENTS
1st year DECA members only

	Start-Up Business Plan
	
	Principles of Business Management and Administration

	
	
	Principles of Finance

	SPECIAL EVENTS
	
	Principles of Hospitality & Tourism

	Personal Finance Literacy Event
	
	Principles of Marketing

	
	
	SPECIAL GENERAL EVENTS & STATE CREDENTIAL EVENTS

	
	
	Customer Service

	
	
	Micro-Entreprise Credential 

	
	
	Marketing Internship Job Interview


Individual Series Event & Customer Service Event (requires 1 test/2 different role plays)
Principles of Business Administration (requires 1 test/1 interview)

Team Decision Making (requires 1 test; 1 case problem-solving presentation) 
Chapter Team Written Event (requires 1 written project/1 presentation) 
Business Management and Entrepreneurship Written Events (requires 1 written project/1 presentation) 

Marketing Representative Written Event (requires 1 written project/1 presentation)
Micro-Enterprise Credential Presentation 05-04 (Regional) (requires a 10 minute presentation with a judge/mentor
Marketing Internship Job Interview (prepared resume, bio and on-site job interview)

Compentitive Events listed on previous page (except for those under General Events) can be found in the DECA Guide and online at http://www.deca.org/high-school-programs/high-school-competitive-events/.  Information on the General Events is below.  The MEC guidelines are found in the MEC Teacher Binder.
State Credential Programs

Customer Service

Students who have gone through MERA’s Customer Service training will be prepared for this.  This year’s written test will focus on Customer Service with some general business questions.  The 2 role plays will involved situations dealing in Customer Service.

Micro-Enterprise Credential Presentation 05-04 (Regional)-follow guidelines in MEC Teacher Binder
Special General Events

Marketing Internship Interview Event (Guidelines shown below)
Students will assume the role of a high school student who is applying for a job as an unpaid internship position for 6-months with a company named Sooligan.  The internship could possibly lead to a full-time, paid position.
Job Advertisement

Are you a creative, persuasive, full of personality, and an expert communicator? Do you love social media?  Do you LOVE the city of __?__ (select a city from New Orleans, Baton Rouge, Lafayette, Alexandria or Shreveport) and love to highlight the best about the city?  Are you active and aware about local happenings and events?  Are you ready to use your skills to their full potential leading all social media efforts at a growing startup, and in your very own city?
We're Sooligan, a rapidly-growing startup that has grown to over 25 Southern cities in the past 4 months. We aim to change the way people find and share word-of-mouth in cities, including our newest city, __?__ (your choice city). We collect and organize offline conversations about the city, restaurants, activities, and universities in the area from various media and word-of-mouth.
Founded by 2 LSU alums, we have a talented team and a product offering that goes far beyond our initial mobile app.  Our team is relatively very small, but is growing very quickly, and we have great plans for the upcoming months. We are a fun, young, and highly-intelligent and innovative group who value team-building and exponential learning first and foremost, and we need the talent and perspective of a young, high school student.
We are looking for someone who wants to grow with us, accept a high level of responsibility, takes initiative, and can take our social media presence to the teenage market. After a successful internship, you may be offered a full-time, paid position.  This exciting opportunity will provide:  relevant business experience, mentoring, and professional references. 

If you're interested, create and print your resume as well as a creative bio (The bio is a short summary about you and your interests.  Keep it to a paragraph but let the tone show your personality!).  Bring a copy of both with you to the interview on Monday.  The exact time of your interview will be given on that date or earlier.
Job Responsibilities

Upon joining us: 

- You will work closely with our founders and local leaders to develop and execute a marketing plan for both the short term to ensure we achieve our objectives of enticing the teenage market (ages 15-19) to use our app to find the latest and hottest places to shop, eat and experience life.
- You will come up with and execute  innovative and creative  social media marketing plan that will help us significantly increase our membership base in the teenage market, increase brand awareness, increase press coverage (already mentioned in Techcrunch, CNN, etc.), and help in the expansion of the company in your city and beyond. 

- You will help to manage meaningful relationships in the community (business owners, radio & TV stations, organizers, etc.)
- You will reap the benefits of working with a fun team and innovative startup, have lots of fun, get lots of free stuff, meet interesting and passionate people, go to all the cool events, and travel to wonderful places! 


Qualifications of the Job
- Must have prior social media experience 

- Current local high school student preferred with a skills in communications, English, technology, marketing, business (not all needed but preferred)
What's in a Marketing Plan? (think about this before the interview)
A typical marketing plan might include a description of the competitors, the demand for the service, and the strengths and weaknesses from a market standpoint of both the business and its competitors.

Other elements usually contained in a marketing plan include:

•Description of the service, including special features

•Marketing budget, including the advertising and promotional plan

•Description of the location, including advantages and disadvantages for marketing in the location
•Pricing strategy for the teenage market
•Market segmentation (specializing in specific niche markets or,how marketing strategy might differ between different segments, such as age groups, i.e. 15-17, 18-19 year olds).
Judging of Event (15 minutes)
You will be interviewed on Monday, February 24, at a time to be given to you ahead of time.  A rubric (see next page) will be used to judge you on the following:

1. Resume  (be sure to include being in DECA  in high school and be ready to give the DECA elevator speech which is a short answer to “What is DECA?”); what do you offer to the company

2. Bio

3. Business Attire

4. Professionalism-posture, talk/speech, mannerisms, etc.

5. Knowledge of job and our company (you can assume to know things about the company and the judge will be instructed to role-play along; however, do not change what is described here)

6. Marketing Plan ideas

7. Overall Presentation

8. Entrance, Exit, and Follow-up to Interview

MARKETING INTERNSHIP JOB INTERVIEW 

State ONLY competitive event
Name Label:

	EVALUATION FORM-circle score
	Little Shown
	Below Expectations
	Meets Expectations
	Exceeds Expectations
	Judges Score

	Resume

	1
	Resume Organization, Completeness, Error-free, Neat
	0-1
	2-3
	4-5
	6-7
	

	
	What Did the Applicant Offer
	0-1
	2-3
	4-5
	6-7
	

	
	DECA Elevator Speech
	0-1
	2-3
	4-5-6
	7-8
	

	Bio

	2
	Tone & Content
	0-1
	2-3
	4-5-6
	7-8-9
	

	Business Attire

	3
	Dressed Appropriately
	0-1-2
	3-4-5
	6-7-8-9
	10-11-12-13
	

	Professionalism

	4
	Posture, Talk/Speech, Mannerisms, etc.
	0-1
	2-3
	4-5-6
	7-8-9
	

	Knowledge of Job/Company

	5
	Knowledge of Job
	0-1
	2-3
	4-5-6
	7-8-9
	

	
	Knowledge of Company
	0-1
	2-3
	4-5-6
	7-8-9
	

	Marketing Plan Ideas

	6
	Marketing Plan Ideas
	0-1
	2-3
	4-5-6
	7-8-9
	

	Overall Presentation

	7
	Overall Presentation
	0-1
	2-3
	4-5-6
	7-8
	

	Entrance, Exit & Follow-Up

	8
	Entrance to Interview
	0-1
	2
	3
	4
	

	
	Exit from Interview
	0-1
	2
	3
	4
	

	
	Follow-up to Interview
	0-1
	2
	3
	4
	

	Total Possible Points
	

	Judges Initials
	


1

