
Competing in DECA’s Written Events 
 
Now’s the time to start your students working on the DECA written events.  Make this part of your class work as you’ll cover many of 
your marketing objectives or the objectives in other marketing-related classes.  You might want to check with other teachers at your 
school that might work the project into their class if they teach your students.  Many of the written events involve research and critical 
thinking skills.   
 
What you don’t want to do is say, “Here’s the project, break into teams and work on it.  It’s due in February”  That will scare your 
kids off.  Here’s a breakdown of steps to take: 
 
1. Work with your class to give them an overview of all the events, then let them decide which event areas they would prefer to 

work in (see list on next page).  Some of the events can be completed by one person, so some students prefer that.  Some events 
are teams of 2-3, and some may prefer that.  Use your DECA Guide or you might also want to have your students go online to the 
DECA website to get additional information on the events.  Start at this page:  http://www.deca.org/competitions/2/where you can 
find links to the event description and rules.  There’s also a link to a sample copy of the event.  Be careful when talking about the 
length of some of the events.  When kids hear it will be 30 pages long, you’ve lost them.  Tell them that those events generally are 
10-15 typed pages and the remaining pages are charts, graphs, and other exhibits.  This is also a good opportunity to teach a unit 
on Marketing Research.  Most of the marketing textbooks have a unit on this.  Discuss how their projects will be judged at the 
state conference using the Evaluation Form and the Presentation form.  Go over the percentage values given to the written event 
and to the presentation.  Remind them that if a section is worth a larger percentage, that probably means they should spend more 
time writing that section.  Discuss the penalty points, which are given for not following the guidelines.  In some events, the 
presentation is worth more, so in that case they need to practice their presentation skills.  Also discuss dress code for 
presentations.  Team members should dress similarly and each should have a speaking role.  No one should be only the “Vanna 
White” of the presentation. 

2. Select team members that would work well together for those events that require 2 or 3 people. 
3. Probably the most important step for you is to set up a calendar of due dates (use sample blank calendar provided and duplicate as 

needed).  You MUST do this ahead of time for each event category (see next page) and BREAK DOWN the parts of the event.  
One way is to use the “Format Guidelines” section for each event, explain the section, teach terms related to that section, and give 
the students deadlines to meet for each section or subsection.  Hold them to these deadlines. You might want to give a grade on 
each section turned in by the due date.  Besides due dates, include dates when a business person can come to class to work with 
the teams.  Also, add presentation dates at the end of the calendar and before CDC.  You want your calendar of due dates to end 
about 2-4 weeks before the DECA state conference for presentation practice time and to work out the kinks  in class.  Explain 
what judges will be looking for in their presentations.  Talk about team dress for competition. 

4. Have each team set up an “advisory group” for their project.  This advisory group would consist of you, the teacher, and possibly 
an English teacher (to check for grammar/spelling, etc.), a business teacher (typing/ formatting, etc.), and a business person in the 
field of the event.  A good business person is the key to this activity.  Other people can be added as needed or when available.  
You might want to add to your calendar a few dates when these business people (and those other teachers) could come work with 
the team during your class.  Don’t let your students meet with the business person until their research idea is clear to them. 

5. Set up some class periods on your calendar when your students will work on their project.  Some teachers do this often (1 or 2 
times a week); some prefer to have the students do most of the work on their own time. 

6. Set up a week to work on your community’s demographics with the entire class.  This can be a fun activity as all of your class 
learns about the community in which they live.  All teams can then use this information. 

7. Let them get started!  If your students decide to compete, remind them to follow the directions exactly as explained in the event 
description.  Don’t forget to give them the “Statement of Assurance” page if the projects will be entered into a competitive event. 

8. Invite other teachers, administrators, and business people to come in to do practice presentations with your students. 
 
Additional Notes:  If you don’t want your entire class to do the written events, have those that don’t work on the individual series 
events or on Quiz Bowl (up to 4 people/team) using the materials at www.deca.org and at www.louisianadeca.com.  These students 
can do additional bookwork in their event area, take sample tests, do role-plays, etc.  The great thing about the written events is that 
there is usually less people competing in them, so if your team(s) does/do compete, they have a better shot at placing or winning.  If 
you have any students not competing, give them LAPS or other work to do.  Count all students work as a grade no matter what 
activity they decide to do. 



DECA’s 2011 
Written-Type Events List 

 
Let your students know the code for their event so they realize what that abbreviation means on their name tags 
at state CDC and ICDC. 
 

Code Test 
Code 

Marketing Representative Events 

ADC M Advertising Campaign Event (1-3 people) 
FMP M Fashion Merchandising Promotion Plan Event (1 to 3 people) 

Code Test 
Code   

Business Operations Research Events            
(1-3 people) 

BOR -- Business Services Marketing Research Event 
BMOR -- Buying and Merchandising Operations Research Event 
FOR -- Finance Operations Research Event 
HOR -- Hospitality & Tourism Operations Research Event 
SEOR -- Sports and Entertainment Marketing Operations 

   
Code  Chapter Team Events (1 to 3 people) 

CSP -- Community Service Project 
LEP -- Learn & Earn Project 
PRP -- Public Relations Project 
   

Code Test 
Code 

Business Management &       Entrepreneurship Events 

ENW -- Entrepreneurship Written Event (1-3 people) 
IMP -- Internet Marketing Plan (1-3 people) 
ENPI 
or 
ENPF 

-- Entrepreneurship Participating Event 
(I=Independent; F=Franchise) (1 person) 
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